
What they are finding is that while older shoppers traditionally
have been grouped into demographic categories according to age,
the aging boomers can’t be looked at as one homogenous group
of shoppers.

Rather than marketing to age categories, the aging boomers have
to be targeted by marketing to lifestyle categories, say researchers.

“It used to be people would look at the over-50 market and
break it up into five to ten year segments,” says Dyer. “That no
longer works because baby boomers are redefining what old age
is. The day of marketing to the little old lady with blue hair and
a polka dot dress at church is over.

“Certainly there are those who have retired and have less
income, but a huge proportion are retiring but re-engaging in any
number of ways. They may start a new career, do consulting or
start a business, and they are very engaged socially and are very
physically active,” adds Dyer.

Researchers have identified two categories or ‘waves’ of
boomers. The first group was born between 1946 and 1958 and
the second were born between 1959 and 1964, Dyer says.

“The two groups are very different,” says Dyer. “ The first
were old enough to remember when President Kennedy got killed
and the second were too young. The first are influenced by goals
of obedience and religion and the second by tolerance and
independence.”

Dyer says the apparel market has not yet addressed the aging
boomers.

“I think the apparel market will have to take a serious look
at the changes people go through, biologically, physically and
sociologically. People are not all shaped the same,” says Dyer.
“Apparel companies and retailers are all focused on brands. Are
they targeting this older market with brands?”
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On December 4, 2003, President Bush signed into law the
Fair and Accurate Credit Transactions Act of 2003 (FACT Act).
The primary purpose of the FACT Act is to amend the Fair Credit
Reporting Act (FCRA) to prevent identify theft, improve resolution
of consumer disputes, improve the accuracy of consumer records,
make improvements in the use of and consumer access to credit
information.

However, the FACT Act also changes the FCRA notice and
disclosure requirements relating to third-party investigations into
employee misconduct.  This amendment was in response to a 1999
Federal Trade Commission (FTC) opinion letter stating that
employers who hired third parties to investigate employee
misconduct or wrongdoing, such as sexual harassment,
embezzlement, and threats of violence, were required to comply
with the FCRA.  Therefore, employers who hired third parties to
investigate such employee misconduct were required to notify
targeted employees before conducting an investigation, obtain the
employees’ prior consent, and fully disclose any investigative
reports prior to taking any adverse action against the employee.

Section 611 of the FACT Act addresses the problems caused
by this FTC opinion letter and excludes certain employee

investigation communications from the definition of consumer
report under the FCRA.

The FACT Act relieves employers who hire third parties to
investigate employee misconduct or wrongdoing from the
requirements of the FCRA.  Under the FACT Act, employers are
now only required to disclose to the employee a summary containing
the nature and substance of the communication upon which any
adverse action was based.  This summary can be disclosed after
taking the adverse action.

Prepared by Edwards, Ballard, Bishop, Strum, Clark and Keim,
P.A., located in Spartanburg, South Carolina.  The firm emphasizes
Labor, Employment, OSHA, Employee Benefits, Environmental
and Immigration Law representing management exclusively.  This
article is not intended as legal advice, but rather is to inform our
members of current legal issues which may affect their operations.
 If you desire additional information, you may contact a member
of the firm at (864) 542-8612.
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